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@@@@ Abstract:
Metaphors are powerful communication devices. They help us consider new

Copyright: Damascus ideas or concepts in a r_elatable way. In order to better undgrstand the brqnd a
University-  Syria, The metaphor can _b_e used in a brand name or as part of a tagline. By choosing a
authors retain the C(;pyri ght culturally famlllar symbol as a re_presentatlon of_ your brand, you can create a
under a CC BY- NC-SA deeper meaning that resonates with the people important to your brand. The

metaphor thus shapes the way we interact with the brand.

Hence the importance of the research in focusing on the role of metaphor in
conveying the brand identity.
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